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SUMMARY | BY THE NUMBERS

$3.9M

overall economic

activity in the
province
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THE SXWC IS A HIGH-
OCTANE COMPETITION....
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DOMINATION A

2025 CANskiteam Results at |
Friday March 15t - PODIUMS

WOMEN MEN

Fanny Smith - 1 Reece Howde
Marielle Berger Sabbatel - 2 Jj AlexFiva -2
Joelle Gaille-3 | B Kevin Drury -

Saturday March 16t" - PODIUMS

WOMEN MEN
Fanny Smith - 1 Florian Wi
Courtney Hoffos- 2 B+l Reece Ho

Abby McEwen -3 [+l

The CANskiteam won 50% of
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EVENT DETAILS
Two (2) World Cup ski cross ENG
competiions 3¢

(1x MEN/ 1x WOMEN)

0-0—00,
March 21 & 22 2026 0ova
aooo
Craigleith Ski Club _4___
(The Blue Mountains, ON) CRAIGLEITH

SKI CLUB

Southern Ontario is a key
market with strong enthusiasm,
interest and participation in ski

racing




PRIORITIES SKI #+ CROSS

WORLD CUP

v’ Achieve a sustainable funding model

v’ Create a flagship World Cup race event for the Ontario and
Canadian ski communities

v' Build on the success of 2025

v’ Deliver a best-in-class experience for athletes, spectators &
partners

v’ Engage the ski community to return year over year




SKI #* GROSS

WORLD CUP

of
ONTARIO’S SKI COMMUNITY
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PROXIMITY TO THE
GTA AND CAPTURING
THE TOWN OF BLUE

MOUNTAIN & THE

NIAGARA

ESCARPMENT
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ENGAGING DIRECTLY

AND FANS WHO HAVE
A PASSION FOR THE
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WITH SKIERS,
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PREMIUM VENUE
EVENT WITH VIP
HOSTING & UNIQUE
STAKEHOLDER
EXPERIENCES
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Location

164 Craigleith Rd, The Blue



https://www.craigleith.com/

FOR SUPPORT SKI +%« CROSS

WORLD CUP
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Region playing host to‘aworld class sporting event

Competition brings both a national and international audience
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Je Mountain logo




OUR ASK

c FINANCIAL SUPPORT
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EXPENSE SKI # GROSS

WORLD CUP

VIK, $80,000, 7%

Contract Personel, $50,000, 5%

Broadcast Production, $300,000,

28%

Sponsorship/Marketing, $140,000
,13%

Prize Money, $160,000, 15%

Venue Expenses, $160,000, 15%

Competitor Expenses, $189,000,
17%



REVENUE SKI # GROSS

WORLD CUP

H Municipal, $50,000, 5%
|
B Competitor Fee,
$80,000, 8%
VIK, $80,000, 8%
|

Provincial Support, $272,000, 27% B ACA Sponsorships,
$327,000, 33%



\

JOIN US AT THE FIS SKI CROSS WORLD CUP!
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Questions:
Jeff Thompson — Alpine Canada
jthompson@alpinecanada.org



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7: DOMINATION AT HOME in 2025
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12: HOSTED in the          
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20

